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' f °*»nd it 
° Picture < 


A rattling good tale told 
by people who know 
how to tell a story! 

-James C. Evans, Civilian Aide 
to The Secretary of the Army 
and Adviser to 
The Secretary of Defense 


Rarely in the annals of 
motion picture history 
has a picture entertained 
with such boldness and 
integrity. 
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This unprecedented praise from 
every quarter of American li£i 
and activity has a vital bearing 
on the success of your own play- 
date. Check pages 4-5 for the 
tested ways in which to channel 
these expressions of commenda¬ 
tion into the stream of your owa 
campaign activities! V 
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AN IMPORTANT STATEMENT OF POLICY 


"HOME OF THE BRAVE" was tested in ten widely separated situations with varying cam¬ 
paigns before its national release. The basic policy on handling this picture has clearly evolved 
from these test engagements — New York, Chicago, San Francisco, Los Angeles, Boston, Portland, 
Me., Dallas, Houston, Seattle and Denver. We urge that you give the following your most serious 
consideration before planning your own campaign. Results at the box-office have been sensational 
— including the terrific southern engagements in Dallas and Houston! Careful adherence to the 
campaign proven in these ten test runs will inevitably pay off in your town, too! 



1. "HOME OF THE BRAVE" should be sold as 
entertainment plus! Stress should be placed 
primarily on its daring, that it is the first mo¬ 
tion picture of its kind, that "it's dynamite", 
that "It's a picture with Guts!" 

Avoid stamping the picture as a "message" 
film that is "good for you". In contacting 
editors or organizations — where the danger 
of such labeling is greatest — emphasize as 
convincingly as you can that the film will do 
the most good, by being seen by the most 
people, if its entertainment qualities and its 
plus values are stressed. 


Special groups will be interested in the theme 
of "HOME OF THE BRAVE" for their own 
special reasons. Encourage this enthusiasm 
and help channel the excitement to their 
memberships, their friends, their publica¬ 
tions, their newspaper, social and political 
contacts. This, however, should be done on 
the inside, pointing toward getting people to 
the box-office. BUT AVOID THE CAPTURE OR 
ADOPTION OF THIS PICTURE BY ANY ONE 
GROUP WITH ANY SPECIAL INTEREST! There 
will be many pressures upon you for the 
"adoption" of "HOME OF THE BRAVE". This 
enthusiasm is natural. It is valuable. But keep 
it within the sphere of your overall campaign. 


4* The advertising campaign presented here has 
achieved tremendous results wherever it was 
used. We strongly urge that you start with 
the teasers on page 10 and follow through 
with the display ads as shown, limiting your¬ 
self only to the confines of your maximum ad 
budget. 


5* The publicity material is designed to com¬ 
plement the widespread national newspaper 
publicity that has been appearing consistently 
for months. The daring, controversial nature 
of the picture sets this apart from the usual 
playdate and every effort should be made to 


get maximum space not only on the movie 
pages, but in columns, editorials and other 
sections of the daily press. 


6 . 


The exploitation campaign has been care¬ 
fully edited to include only those approaches 
which have proven effective in the test en¬ 
gagements. Be sure to give your campaign 
an early start in order to get the fullest value 
of the exploitation devices suggested in this 
manual. 


7 . 


Seemingly the most complex factor is your 
approach to the Negro sector of your patron¬ 
age. Actually, by experience, even in the 
Southern test runs, this question has been re¬ 
solved very simply and very effectively. Just 
follow these simple rules-of-thumb, applying 
your own specific knowledge of your own 
situation to each of them! 

IN NON-SEGREGATED SITUATIONS, the most 
intensive campaign should be directed to the 
Negro citizens in town since there is obviously 
a strong attraction in the picture for this 
specific group. As a result of such a campaign 
you can expect a tremendous increase in the 
proportion of Negro patrons, but in no in¬ 
stance has this developed any adverse com¬ 
ment or reaction among white audiences. 
Material and suggestions for such a campaign 
among your Negro population has been spe¬ 
cially prepared for you on page 8. 

IN SEGREGATED SITUATIONS the main em¬ 
phasis should be placed on the entertainment 
values as presented in the ad campaign. Spe¬ 
cial attention should also be given the Negro 
population in Negro newspapers and through 
window cards and handbills where the house 
policy provides for segregated house sections 
or special midnite showings. 

IN ALL-WHITE SITUATIONS the campaign as 
presented on these pages is self-explanatory. 
Here, again, the exhibitor's first-hand knowl¬ 
edge of his own area should be the dominat¬ 
ing factor in determining the scope of the 
campaign. 


We have attempted here to present honestly and forthrightly the methods and means where¬ 
by you can fulfill your primary function as an exhibitor — to make a maximum profit with your 
showing of "HOME OF THE BRAVE". We feel sure you will be eminently successful. 


Copyright MCMXLIX by United Artists Corp., New York, N. Y. 
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IT’S EVERYBODY’S PICTURE! GET THE COOPERATION OF EVERY ^ 
IMPORTANT PERSONALITY AND ORGANIZATION IN YOUR CITY! , 


A basic approach to your cam¬ 
paign is the controlled screening — for the right 
people! Every city has its quotient of VIP's (Very Im¬ 
portant Persons) and national organization units. 


For these Very Top people, whose positions and 
opinions are extremely influential, a carefully con¬ 
trolled advance screening is essential. Here is how 
to set up your own screening campaign: 


HOW TO CARRY OUT THE CONTROLLED SCREENING: 


Screen in a projection room, if available, and for a hand-picked list 
of guests. Set up screening as far in advance of opening as possible and 
be sure you include a fair proportion of women. Women, bless 'em, 
generally find the picture tremendously moving — to the point of tears. 


2 . 


Guest lists should be compiled from local editorial writers, columnists 
and publishers; critics, of course; radio executives, commentators, 
femme program personalities; heads of all organizations with direct or 
collateral interest in the theme of the picture (see list elsewhere on 
these pages); leading figures on the local scene from government, 
business, sports and the arts. 


3 . 


In discussing the picture with your invited guests, remember the 
policy outlined on page 3. They will understand the entertainment plus 
approach — and they will cooperate. 


4 . 


It is recommended that a showing for the Negro press come first in 
your approach to the Negro community, to be followed by a screening 


for the prominent leaders of local Negro American organizations and 
groups. 

Remember that the follow-up is enormously important. Without 
action your effort is wasted. All guests should be asked to provide 
written comments. The editorial writers and columnists should be asked 
to write about the picture. Organization executives should be asked to 
distribute leaflets, write letters, make phone calls, hold discussions — 
do anything which in their opinion will rally their memberships to see 
"Home of the Brave". There are many aids and suggestions to help you 
accomplish this described on these pages. 


6 . 


Preliminary briefing of all invited guests can be achieved very effec¬ 
tively by presenting to them a picture of the enthusiastic and wide¬ 
spread response to "Home of the Brave" by influential organizations 
and personalities throughout the land. This nationwide acclamation is 
presented in brief on page 2 of this pressbook. Use it as a screening 
room display or make reprints for distribution to the guests before they 
see the picture. 




T 


GET THIS 
KIND OF 
PUBLICITY 
FOLLOW-UP! 

Editorials! 
Columns! 
Woman's Page! 



* 


USE THE ENDORSEMENTS'. 

On the preceding pages you will find letters of commendation 
from many of the most renowned names in American life. Here are 
comments from the Secretary of the Navy, Congressmen and 
Senators, organization and trade union leaders. Circulate these com¬ 
ments among your own local leaders and organization heads; prepare 
advance lobby display from the layout as shown; follow through with 
the local chapters of the organizations represented for complete 
coverage of their own memberships, as fully outlined in column at 
extreme right, opposite page. 


CITYWIDE MOTORCADE! 

Arrange with the leaders of many of the organizations interested 
in "Home of the Brave" to provide cars and drivers and signs for a 
mass motorcade throughout the city saluting the opening of the pic¬ 
ture. Bands should be spotted on flat trucks and a sound truck placed 
at a lead-off position in the motor car procession. Signs on sides of 
cars should carry quotes from the organization leaders, similar to the 
ones noted on page 2. Wind up in front of theatre for short speeches 
and awards by local organizations. See Page 8 for a similar parade in 
town's colored sections. 
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IT’S EVERYBODY’S FIGHT! 


Never has the screen entertained with the boldness of ... 

HOME OF THE BRAVE 


THE FIRST HOLLYWOOD MOTION PICTURE OF ITS KIND. 

with no punches pulled, no words left unsaid, this 
is the suspense-packed, dramatic, action story of 
five men on a top-secret, danger-filled mission in 
the Pacific war — five men ... one of them a Negro. 

ALL MEN AND WOMEN KNOW THERE’S NO PLACE 


w 


FOR PREJUDICE IN THE 

Home of the Brave 

You can’t afford to miss it! 


VICTORIA THEATRE 


Broadway 
and 46th St. 


WATCH FOR THE WORLD PREMIERE EARLY IN MAY 


ORGANIZATION HANDBILL* The Special Herald shown above is available in mat form. There is 

also an extra line provided reading: "Union men and women know there's no place" to replace the line now shown above the 
title for preparing the mailer for trade union membership lists. Also available on mat is full page ad on "Home of the Brave" 
to back up the front page. Add theatre credits where indicated. 

Order MAT (4A) from your nearest National Screen Exchange. 


# 


HERE'S A 
SAMPLE 
LETTER 
FOR YOUR 
SCREENING 
INVITATIONS 


Dear Mr.: 

You are cordially invited to attend a special screening of "Home of the Brave" 
at the . on . at . P.M. 

Because we consider "Home of the Brave" one of the most distinguished and 
important films to have come out of Hollywood in years, we are holding this 
screening for you and other key individuals in our community who, we feel, should 
see this picture prior to its opening. 

We will appreciate your acknowledging this letter and letting us know whether 
you can attend the screening above, or would prefer to see the film at another time. 

It is our hope that you may feel deeply enough moved by this fine film about 
five Americans — one of whom happens to be a Negro — to let us know your 
reactions to it after you have seen it. 

Very sincerely yours. 


ORGANIZATIONS 
INTERESTED IN 
“HOME OF THE BRAVE” 

Here is a list of typical organi¬ 
zations which our experience has 
shown us are vitally interested in 
"Home of the Brave". All these 
are willing to circularize their 
memberships, make phone calls, 
distribute leaflets, etc. This is by 
no means a complete list. There 
will be others in your city. Find 
them. Show the picture to them. 
Get results from them. And always 
remember that in addition to the 
top brass of an organization there 
are those in the lower echelons 
who hit the typewriters that write 
the things that members read and 
act upon. A sample list: 

ANTI-DEFAMATION LEAGUE 
LABOR UNIONS 
UNION EDUCATIONAL 
DIRECTORS 

CATHOLIC CHURCH GROUPS 
OTHER CHURCH GROUPS 
INSTITUTE OF HUMAN RELATIONS 
NATIONAL CONFERENCE OF 
CHRISTIANS AND JEWS 
BETTER FILMS COUNCIL 
NATIONAL ASSOCIATION FOR 
THE ADVANCEMENT OF 
COLORED PEOPLE 
INTER-CULTURAL RELATIONS 
COUNCIL 

CITY AND STATE COMMITTEES ON 
DISCRIMINATION YM AND 
YWCA 

URBAN LEAGUE 
WELFARE, SETTLEMENT AND 
NEIGHBORHOOD HOUSES 
SCHOOL BOARDS AND ADULT 
EDUCATION GROUPS 
CENTRAL LABOR COUNCILS, AFL, 

CIO, INDEPENDENT 
PARENTS ASSN., PARENT-TEACHER 
GROUPS 

MINISTERS, RABBIS 
UNIVERSITY HEADS, DEANS 
EDITORS. HIGH SCHOOL AND 
COLLEGE PAPERS 
RADIO COMMENTATORS 
WOMEN’S CLUB LEADERS 
AMERICAN JEWISH CONGRESS 
AND COMMITTEES 
LIBRARIANS 

AMERICAN LEGION, DISABLED 
VETS AND OTHER VETERAN OR¬ 
GANIZATIONS 
BOY SCOUTS, GIRL SCOUTS 

Your city may not have all the 
foregoing organizations, but it 
will have many of them or groups 
similar to them. The list is intended 
only as an illustration of the many 
kinds of organizations that will 
be ready to work with you. 


WHAT THEY CAN DO; 

The organizations are being 
brought in primarily to spread the 
word about the film down the 
ranks to its own membership, who 
will become the box-office cus¬ 
tomers. 

Each organization head should 
be approached with all or any of 
the following: 

1. An award by the local or¬ 
ganization. This is to be 
offered to the theatre for 
your presentation of "Home 
of the Brave". 

2. A letter of endorsement on 
official stationery. 

3. A letter to all members ad¬ 
vising of the film and the 
local engagement. 

4. Distribution of mailing 
pieces (see left, above) to 
membership in regular 
membership mailing. 

5. Distribution of heralds for 
posting on bulletin boards 
in club houses and chapter 
rooms. 

6. Publicity in organizations' 
bulletins or publications. A 
review and editorial. 
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A REAL "HOME OF THE BRAVE"! 


Here’s an all-around promotion stunt which ties up with 
a local charity drive, a home builder and any number of leading mer¬ 
chants in the community. Idea is to have an already built home or 
pre-fabricated house named the "Home of the Brave". Next, local 
merchants furnish and decorate the interior. A nominal admission fee 
is charged to people wishing to examine the house, and the proceeds 
are donated to a local charity drive or community chest. As each per¬ 
son enters they are given a ticket or number similar to a raffle, and on 
a specific day, the drawing to be held at your theatre, the one whose 
number or ticket is selected is awarded the "Home of the Brave" 
lock, stock and furnishings. Ballyhoo 
this stunt with donated radio plugs, 
special screen trailer and signs and 

posters all around town. —— 

By starting early and con¬ 
tinuing this promotion for several 
months, the sponsoring charity or¬ 
ganization can amass sufficient 
funds in admission fees and raffle 
tickets to pay for the house and 
make a substantial overage for 
their charitable work. You will have 
achieved your purpose if promo¬ 
tion starts just about the time the 
picture opens at your theatre. 




Come end see 

M©IMIIE ©IF 


Another way this same basic theme can be worked would 
be to have an important contractor or builder who is in the throes of If 
building an entire project, or has just completed one, where veterans 
are given preference, to name and advertise his project as the "Home 
of the Brave". 

The building boom has levelled off in most general areas 
and builders, as a result, are finding advertising and promotion a 
necessary part of their operation. Here's a way to give them an 
intriguing selling angle, by referring to their newly-built properties 
as the "Home of the Brave". Builder carries out this theme in his 
newspaper advertising, on billboards near his 
project, in his newspaper publicity in real estate 
sections, etc. The art treatment at left suggests 
one way in which such a tie-up can be handled. 




BEST HOMES ARE BUILT HERE 
FOR HOME SEEKING VETS! 


[Ef 

E 


^ At left is a Real Estate masthead 
^ suggestion which can be pre¬ 
sented to a local editor. Adapt the copy and 
art shown. Same copy can be used for an ad 
by a leading real estate operator. 


PARENTS' MAGAZINE'S SPECIAL AWARD 


For the fourth time in 23 years, Parents' Magazine has awarded its Special Medal 
of Merit to a motion picture —"Home of the Brave". This unusual honor is not to be confused with 
the regular Parents' Magazine Monthly award. In conferring this distinction on "Home of the 
Brave", Parents' Magazine stated that the picture is "A 'Must' For Everyone to See! 

More than 6,000,000 parents, teachers and school children will learn of this special 
award through the publication's pages. In addition the vast publicity machinery of the Parents' 
Institute and Parents' Magazine will hammer home this important news through radio plugs on over 
450 radio stations, through publicity in a chain of children's maqazines, through libraries, schools, 
discussion groups and Parent-Teacher organizations. 

Here are the many ways you can exploit this »vent to the hilt: 


FREE 1-SHEET! 

This 2-color poster is being made available at no 
charge in limited quantities for display in lobby 
and other places around town where they will do 
the most good — such as organization meeting 
places, schools and libraries. 





MEDAL OF SPECIAL MERIT 


The First Motion Picture of its Kind! 


PARENTS’ MAGAZINE 

H 


\ \nftV.V 


\ A MUST FOR EVERYONE TO SEE! 

"1 .. PARtN'S MAGAZINE 


Write for your allotment of free 1 -sheets to: 
Pressbook Editor, United Artists Corp. 
729 Seventh Avenue, New York, N. Y. 


Newsstand and 
Magazine Racks! 

Arrange for display of 14x20 
posters on all available newsstands 
and magazine racks, plus distributor 
trucks, similar to the I-sheet shown 
left. Use mat of medal at right 
for illustration . . . plus scene from 
the picture to replace the photo of 
Producer Kramer receiving the 
award. Contact local Parents' Mag¬ 
azine distributor to work out details. 


In Schools 
and Libraries! 

Arrange for school essay 
contests based on the theme of 
"Home of the Brave" plus displays 
in classrooms, on bulletin boards 
and in school corridors announcing 
the Parents' Magazine award. If 
possible, arrange for special theatre 
parties for school students. Also 
contact local libraries for displays 
based on the Award plus the special 
book mark described on opposite 
page. 


Organizations! 

Contact Parent-Teacher 
groups, Better Film Clubs, libraries, 
veterans organizations and church 
groups for cooperative campaigns 
aimed at their membership, keyed 
to the Parents' Magazine Award. 
Arrange for displays of the FREE 
I-sheet (see left) in all club rooms 
and meeting places of the groups 
listed on page 5; place reprints of 
the newspaper mat above right on 
all organization bulletin boards, to¬ 
gether with stills and window cards. 



Producer Stanley Kramer and Screen Plays, Inc., releasing through 
United Artists, has been awarded the Parents’ Magazine Special Medal 
of Merit for the widely-heralded production of “Home of the Brave”. 
This unusual distinction marks only the fourth time in over twenty years 
of publication history that such a Special Award has been conferred on a 
motion picture by Parents’ Magazine. “Home of the Brave” will have 
its local premiere next at the. Theatre. 

(MAT 2H) 

Use this for a local news break, aiming for the news 
section of your daily papers. Order mat from your Na¬ 
tional Screen Exchange. 


Other Outstanding Awards 

"Home of the Brave" has been widely honored, a fact 
which is strongly capitalized in the ad campaign. Follow 
through with publicity and displays, citing the awards re¬ 
ceived in addition to that tendered by Parents' Magazine. 
These awards include: 

Belgian World Film and Fine Arts Festi¬ 
val Award "For Exceptional Qualities". 
International Catholic Film Committee 
Award, as the picture "which contri¬ 
butes most to the moral and spiritual 
revival of humanity." 

LIFE MAGAZINE "Movie-of-the-Week" 
COSMOPOLITAN "Citation of the 
Month" 

REDBOOK "Picture-of-the-Month" 

Note: Special Negro organization awards are cited on 
Page 8. 


» 
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Medals For Local Veterans! 



The facilities of the U.S. Army were employed to ter¬ 
rific advantage in Dallas in conjunction with a National 
Guard Recruiting Drive. Keyed to the slogan, " 'Home Of 
The Brave'—Let's Keep it That Way!—Join The Na¬ 
tional Guard!", tanks, half-tracks, heavy trucks, jeeps, 
etc., were all combined into a huge street parade to re¬ 
cruit members, prior to the film's opening. Shown below 
is another view of some of the equipment used in the 
parade. Check the National Guard unit nearest you for 
similar cooperation. 


Every community has ex-servicemen who have not yet claimed the Theatre of 
Operations and Victory Medals to which they are entitled. In cooperation with 
your local Army or Navy recruiting officer, erect a booth in your lobby where 
men may claim their medals upon presentation of the proper credentials. Also 
booth should be used for recruiting purposes, adapting slogan and tying up with 
recruiting stunt described above right. 

Service Croups: The same type of stunt as suggested at right, could 
also be worked in cooperation with a membership drive by local civic or patriotic 
groups, Kiwanis club, Elks, Lions or other service groups in your area. Adapt the 
slogan substituting the name of the organization for the National Guard. Motor¬ 
cades or foot parades could be used for the street attraction. 



This is a photo of the big parade of tanks which was held 
in Dallas. If similar army equipment is not available in your 
area, then jeeps, trucks, motorcycles or any other light mobile 
units should be used for such a parade. 
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SCHOOL AND LIBRARY PROMOTIONS! 


Don’t 

Miss 


HOME OF 
THE BRAVE 

“The picture that dares 
to take a stand — 
and stands alone!” 

See it at the 

VICTORIA THEATRE 
Broadway & 46th Street 
con I in ii ous performances 
Never before has the 
screen entertained with 
the boldness of 
HOME OF THE BRAVE 
A United Artists Release 


Mark 

Your 

Place 

in these hooks from 
the branches of 

THE NEW YORK 
PUBLIC LIBRARY 

THE STREET 
by Ann P. lrv 

MRS. PALMER'S HONEY 


GENTLEMAN'S AGREEMENT 


COLOR BLIND 


Uttve You A Borr 


The theme of "Home of the Brave" should be fully exploited in local schools 
and libraries. The material available to help you achieve this includes the Parents 7 
Magazine Award 1-sheet; special screenings and comments from educators; essay 
contests; special student theatre parties and reviews of the picture in all student 
publications. For libraries, schools and book stores, see suggestions outlined below. 

Book Marks School Editorial Contest 

Sponsor an editorial contest in the high schools and 
junior high in cooperation with your local Board of Edu¬ 
cation authorities. This event which was highly successful 
in New York, was worked by inviting the high school news¬ 
paper editors to a special screening of the film, and offer¬ 
ing prizes for the best editorial in the high school publica¬ 
tions. No entry blanks were required, all the students were 
asked to do was to submit their editorials. Cash prizes and 
copies of the prize play, "Home Of The Brave", were 
awarded the winners and runners-up. 


Contact the Publicity Director 
or Library Director of your lo¬ 
cal public library system for dis¬ 
tribution of these special book 
marks. Arrange for all branch li¬ 
braries to set up table and 
counter displays inviting readers 
to "take one" of the book marks. 
Displays also include stills from 
the picture plus the slogan "It's 
Everybody's Fight!" Similar dis¬ 
plays should be set up in lobby 
as another avenue for distribut¬ 
ing the book marks. Print what¬ 
ever quantity you deem neces¬ 
sary. Actual size of book marks 
should be 2 ^/ 2 ' x 8". 


BOOK STORE DISPLAYS 


The biblography of fiction and non-fiction 
books based on the theme of the picture, 
selected by the officers of the New York 
Public Library, will help you set up displays 
in windows and on counters of all leading 
local bookstores. Use stills and window 
cards to plug your playdate. Also aim for 
newspaper ads and direct mail tie-ups, 
using the book marks shown above as your 
mailing piece. 

At right is the list of books for your co¬ 
operative book bally. 


THE STREET by Ann Retry 
MRS. PALMER'S HONEY 

by Fannie Cook 

NATIVE SON by Richard Wright 
THE YOUNG LIONS by Irwin Shaw 
GENTLEMAN'S AGREEMENT 

by Laura Hobson 

A MAN CALLED WHITE 

by Walter White 

CRY, THE BELOVED COUNTRY 

by Alan Raton 

COLOR BLIND by Margaret Halsey 
LIVING IS EASY by Dorothy West 
LAST OF THE CONQUERORS 

by William Smith 


Book Drive For "Brave" 

Veterans hospitals throughout the country are in con¬ 
stant need of reading material for the hospitalized veter¬ 
ans. In cooperation with your local schools, libraries and 
through your lobby, sponsor a drive for all types of read¬ 
ing material to be donated to the local hospitals. Also get 
the cooperation of the nearby branches of the various 
veteran organizations to help. Aim for newspaper picture 
and story breaks of the drive. Final disposition of the 
books should be held in front of theatre with donations 
being turned over to hospital supervisors. Name the drive: 
"Books for the ‘Home of the Brave'!" 

NewspaperSponsoredContest 

"What Makes America The 'Home Of The Brave'?" 
That's the question which students can expound upon in 
a newspaper-sponsored essay contest keyed to a patriotic 
holiday, if one falls near your playdate. Winning entries 
should receive appropriate prizes and be read on guest 
spot over leading radio show. 
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NEGRO CAMPAIGN 

Two very important facts have evolved from the test engagements: 

1. The most intensive campaigning should be undertaken among 
the colored population, for this has proven a tremendous source of 
steady business. 2. Leaders among Negroes and the Negro press 
will prove exceedingly cooperative. Keeping these salient facts up¬ 
permost in your mind, plan your campaign from the suggestions 
outlined on this page; also adapt other pertinent bally ideas. 


SPECIAL NEWSPAPER ISSUE 

Many cities have their own Negro Press. Arrange tor a 
a special 'Home of the Brave" edition on opening day, 
featuring special stories and art from Publicity Section, 
editorials, comment and merchant ads hailing the opening. 
This, of course, in addition to a regular run of advance 
publicity. 

The Negro press should be among the first invited to 
an advance screening, followed by showings for the promi¬ 
nent leaders of the Negro community. 

MERCHANT COOPERATION 

Stores which service the Negro community will prove 
extremely cooperative. In Chicago the South Side's leading 
department store, South Center, devoted full window dis¬ 
plays to the picture, featuring stills and a 6-foot enlargement 
of the photo of Jimmy Edwards. Thousands of special adver¬ 
tising folders hailing the picture's opening were also d«s- 
tributed door-to-door in advance of the opening. Get this 
same kind of cooperative advertising locally. Special window 
cards featuring Edwards should be prepared for all stores 
in the Negro areas. 


Special commendation by na- Dr. Poling, having presented the 
tionally famous AKA Sorority Christian Herald Award, poses 
presented by Mrs. Aloncita for newsreel cameraman with 
Flood, national official of this Producer Stanley Kramer and 
great women's organization. Henry Moon of NAACP. 


CHURCHES, SCHOOLS, LIBRARIES 

Displays should be set up well in advance in all schools 
which are completely or heavily attended by colored 
students. All Negro ministers should also be asked to 
cooperate with sermons devoted to the picture and 
references made in air talks which many ministers perform. 


OPENING DAY MOTORCADE 

Nothing gains attention like a prarade. Under sponsor¬ 
ship of a group of Negro organizations (avoid individual 
group sponsorship), arrange for a motorcade in honor of 
Jimmy Edwards and the picture to interlace the colored 
section of town on opening day. 


NEGRO-WHITE GROUPS 

Special attention should be paid to those organizations 
of an interracial nature which represent both white and 
Negro in your community. These include most prominently 
the Urban League and local Councils of Human Relations 
or Interracial Committees. They are in a specially favor¬ 
able position to help you achieve widespread coverage 
of both white and colored groups. 


4 4 THE AWARD PICTURE! 

Virtually every important Negro newspaper, magazine 
and organization has honored Producer Stanley Kramer 
for his production of "Home of the Brave". Shown here 
are many of these award presentations. Wherever possi¬ 
ble, awards of a local nature should be arranged, to be 
received by the theatre manager on behalf of the pro¬ 
ducer of the picture. Such award might be made as the 
culminating ceremony of the Motorcade, suggested 
above. 





Billy Rowe presents the Ira S. 
Lewis Award on behalf of the 
Pittsburgh Courier, largest Ne¬ 
gro newspaper. 


"Race Relations Award of the 
Century" presented by S. W. 
Garlington, theatre editor of 
N. Y. Amsterdam News. 


Ebony Magazine's "Picture of 
the Year" Award tendered by 
William Grayson, Eastern man¬ 
ager of the Negro publication. 


Letter of commendation from 
the unofficial Mayor of Harlem, 
Sherman Hibbitt, presented by 
Miss Dorothy Chapelle. 


TWO SENSATIONAL TRAILERS! 


TRAILER No. 1-110 SECONDS! 

A quick, punchy, no-holds-barred presentation of the 
film's biting action! Both this one and the special 
Kirk Douglas trailer (No. 2) have done a terrific job! 
Use your own judgement as to which is best suited 
for your situation! 


TRAILER No. 2-95 SECONDS! 

Kirk Douglas, who skyrocketed to stardom as the 
"Champion", steps into your trailer picture to do 
a rousing selling job. The trailer is carefully designed 
to be provocative without disclosing the theme of the 
story or revealing any of its scenes. 


Order Preferred Trailer By Number From National Screen Exchange 


FREE! FREE! - 

RADIO 

RECORDING * 

Specially prepared spot an¬ 
nouncements available to you 
FREE! The whole campaign is on 
one record ... 14 spot announce¬ 
ments include four 50-second 
spots; one special 50-second 
pitch for late or all-night shows; 
three 20-second spots and 6 
varied station breaks. Ample time 
has been allowed for live policy 
announcements. Order from: 

Pressbook Editor, 

United Artists Corp. 

729 Seventh Avenue, 

New York, N. Y. 


T.V. TRAILER 


The Television Trailer is similar 
to the regular motion picture 
trailer—you get startling, sensa¬ 
tional scenes with tremendous 
overall appeal selling "Home Of 
The Brave"! The TV Trailer is 
available in I6MM prints ONLY! 
It may be telecast as a 1 1 / 2 to 
2*/ 2 minute commercial including 
live playdate announcement! If 
yours is a Television city . . . 
get your TV Trailer at your NA¬ 
TIONAL SCREEN EXCHANGE 


* 


TEASER CARDS 

Make up a number of bomb-burst 
cut-out signs, roughly 10" wide, 
reading: "So you think Holly¬ 
wood has no GUTS! See HOME 
OF THE BRAVE ... Gem Theatre 
NOW!" Use bright orange back¬ 
ground and black lettering. Place 
these in key spots such as news¬ 
stands, on light poles in vicinity 
of theatre, in busses and trolleys, 
etc. 


STREET BALLY 

Have an armored car deliver 
cans of film brightly labeled 
"Home Of The Brave" to your Tpf 
theatre door. Sign copy attached 
to the side of the truck reads: 

"We Are Delivering The Print of 
'Home Of The Brave'—Filmed 
Behind Locked Doors—For The 
First Showing In (City) at the 
Blank Theatre!" 

Also plan for newspaper pic- 
tures and stories based on the 
film's actual secret filming in 
Hollywood (see page 17). 


"BRAVE" BABY 

Keyed to the line: 
"Stacey's Welcomes Jr. Doe 
to America, the 'Home Of 
The Brave'!" contact a lead¬ 
ing kiddie shop or depart¬ 
ment store, and suggest that 
they offer a complete in¬ 
fants wardrobe to the first 
baby born the morning the 
film opens. Publicize this 
stunt with lobby poster 
and window displays; follow 
through with news stories, 
and photos. Also aim for in¬ 
terviews with child's parents 
after birth slanted to why 
they're happy the child is 
born in "America, the 'Home 
Of The Brave'!" 
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LOBBY REVIEW SEND-OFF! 



The important 
"Home Of The 
Brave" rave in Life 
Magazine has been 
prepared as a special 
40 x 60 display in 2 
colors! Use it well in 
advance of your 
opening in lobby, and 
out front throughout 
your run. It's a power¬ 
ful send-off! 

AVAILABLE BY 
OUTRIGHT 
SALE ONLY . . . 
$1.50 

from your 
National 
Screen 
Exchange 


? - 

BIG!— In Lobby and Out Front! 



The dominating spectacular atop the Victoria 
Theatre, seen by millions of out-of-town visitors 
during the picture's 15 week record run! 


Shown here are two views of dis¬ 
play treatments in New York and 
San Francisco. Use the ads and art 
stills (below) for your displays. 



Tit finite## 

sus8!*i, 


An unusual lobby display treatment of the 
title plus sensational copy! Oval panels 
carried Jimmy Fidler and LIFE quotes! 



never has the screen 

entertained with 
the boldness of. 


UNITED ARTISTS 


•‘An exciting, pfevocative (tar -Lorry Sobol 


'EicefiMt! It is hard-totting and tease 
. . . hard to beat!” - Motion Picture H 


-The Independe 


Still of poster shows national and trade reviews. You can 
replace trade quotes with local or national reviews. Follow¬ 
ing are quotes from the major national magazines: 


"Outspoken. Full of suspense. Packs 
wallop!''—Life 

"Magnificent. Thrilling entertainment. 
One of the must see pictures of this 
or any year."— Cue 

"An unusual and truly fine film!" 

—Newsweek 

"Important film!"— New Republic 

"Devastating. Finely understated, non- 
preachy, deeply moving!"— Vogue 

"Novelty, emotional wallop and ex¬ 
citing."-Time 

"A great picture."— Phoioplay 

"Truly great picture. Jam-packed with 
tense and gripping drama, warmly 
human! Don't miss it."— Screen Guide 


"Superlatively good. Don't miss this 
picture."-Movie land 

"One of the best!" — Movie Stars 
Parade 

"Extraordinary suspense. Done with 
taste and skill, this virile movie will 
make movie audiences sit bolt upright 
all the way.' 1 —Look 

"Packs a tremendous wallop."—Charm 

"A great, brave film. Just tremendous!" 

-True Story 

"Wise, fair and courageous."— Modern 

"Brilliant! Citation of the Month." 

"Powerful, distinguished! Picture of the 
month!"— Redbook 


SPECIAL ART STILLS 


All the important art elements included in the posters and ads are here avail¬ 
able as separate 8x10 black-and-white glossy stills for use in planning lobby and 
front displays, special ads, programs, etc. Order stills by number from National Screen Exchange. 



Still SP-Art-102 



Still SP-Art-108 



Still SP-Art-100 



Still SP-Art-101 


* 


Still SP-Art-103 


Still SP-Art-104 


Still SP-Art-105 


Still SP-Art-107 






Still SP-Art-106 
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THESE ARE THE SMASH AOS 

THAT HELPED SET HEW HIGHS 
IN L. A., DALLAS & OTHER CITIES! 


A 

* 


☆ 


^ ^ Start with these TEASERS! 

ft 


Y 


& 


2 Cols, x 50 lines - TOO lines Mat No. 211 2 Cols, x 50 lines — 100 lines Mat No. 213 




2 Col. x 50 lines - 100 lines Mat No. 212 2 Cols, x 50 lines - 100 lines 
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Mat No. 214 
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So Hollywood 
has no GOJSf 


Then see the film that 34 leading 
magazines and the nation's top critics say is... 


TOPS for 
Bold 

Entertainment! 


FIVE MEN — four white, one 
black—brave 15,000 enemies 
on a perilous mission to a 
South Pacific island! Get set 
for the explosion when the 
chips are down and danger 
draws no color line! 




FIRST MOTION PICTURE 
OF ITS KIND! 


with Douglas Dick • Frank Lovejoy • James Edwards • Steve Brodie • Jeff Corey • Lloyd Bridges 
Produced by Stanley Kramer • Directed by Mark Robson • Associate Producer Robert Stillman 
Screenplay by Carl Foreman • Based on the original play by Arthur Laurents 
Musical Score by Dimitri Tiomkin • Released thru United Artists 


4 Cols, x 125 lines — 500 lines 


* Ili'S.OPENING J)AY _AD - plus smaller 

size ads on following pages - hammer 
home the terrific appeal of 
“The Picture With Guts!" 
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THIRTY-FOUR MAGAZINES...THE NATION’S TOP 
CRITICS ACCLAIM P/fflijRB(VffH 



THE SCREEN ROCKS with the explosion of 

a cinema decade when five men—four white, one black 
—brave tremendous odds on a top-secret, top-suspense Hf i 
adventure behind enemy lines in the South Pacific! 

WATCH OUT! When the chips are down and 

danger draws no color line! 

FIRST PICTURE OF ITS KIND! 


with Douglas Dick • frank Lovejoy • James Edwards * Steve Brodie • Jeff Corey • Lloyd Bridges 
Produced by Stanley Kramer • Directed by Mark Robson • Associate Producer Robert Stillman 
Screenplay by Carl Foreman • Based on the original play by Arthur Laurents 
Musical Score by Dimitri Tiomkin • Released thru United Artists 


3 Cols, x 125 lines — 375 lines 


Mat No. 304 


* 


* 


r 


\ 



1 Col. x 50 lines Mat No. 109 



^ 

ifaTtwe’ 

Released Thru United Artists 


1 col. x 28 lines 



1 Col. x 14 lines 
Both on Mat 101 


“A TERRIFIC 
EXPERIENCE!” 


-SEVENTEEN MAGAZINE 



Produced by Stanley Kramer 
Directed by Mark Robson 
Released thru United Artists 


1 Col. x 53 lines Mat No. 108 
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fintJlk plain Joe-and a 
great one...who was 
late —on his date with 
fate! 


'T.j? Corporal; ex¬ 
corporation executive... 
who knew too much — 
and knew it! 


MtMt/ He could —and 
did!—do anything any of 
the others could do ... 
except say, “My skin is 
white!” 


never has the screen 

entertained with 
the boldness of 



BROUGHT TO YOU BY THE MAKERS OF 

CHAMPION! 


Presented by SCREEN PLAYS CORP. with Douglas Dick 
Frank Lovejoy * James Edwards ’ Steve Brodie * Jeff Corey 
Lloyd Bridges • Produced by STANLEY KRAMER 
Directed by MARK ROBSON • Associate Producer 
Robert Stillman * Screenplay by CARL FOREMAN * Based 
on the original play by Arthur Laurents * Musical Score by 
DIMITRI TIOMKIN • Released Thru United Artists 


3 Cols, x 133 lines — 399 lines 


EMOTIONAL WALLOP!' 



Produced by Stanley Kramer • Released thru United Artists 

FIRST MOTION PICTURE OF ITS KIND! 


"A * or 
everyon© 
to sees 

_ parents' 


Released Thru United Artists 


THE FIRST MOTION PICTURE Of ITS KINO! 


2 Cols, x 28 lines — 56 lines 



2 Cols, x 35 lines — 70 lines 


Mat No. 210 


2 Cols, x 14 lines — 28 lines 
Both on Mat No. 201 
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EVERYONE CHEERS THE PICTURE MH (}(jfSj 


^ Screen Plays Corp. presents 

'fame? 


with Douglas Dick * Frank Lovejoy • James Edwards * Sieve Brodie • Jeff Corey * Lloyd 
Bridges * Produced by Stanley Kramer * Directed by Mark Robson * Associate Producer 
Robert Stillman • Screenplay by Carl Foreman • Based on the original play by 
Arthur Laurents • Musicol Score by Dimitri Tiomkin • Released thru United Artists 

2 Cols, x 150 lines — 300 lines Mat No. 218 


rh.sc REVIEW. ADS 

may be run as is or revised with 
quotes from local reviews! 


EYERYOHE CHEERS THE PICTURE W/mfiUTSj 



with Douglas Dick • Frank Lovejoy • James Edwards • Steve Brodie • Jeff Corey • Lloyd Bridges 
Produced by Stanley Kramer • Directed by Mark Robson • Associate Producer Robert Stillman 
Screenplay by Carl Foreman • Based on the original play by Arthur Laurents 

Musical Score by Dimitri Tiomkin - Released thru United Artists 

2 Cols, x 80 lines - 160 lines Mat No. 219 


IT HAS EVERYTHING! 



“TERRIFIC!” 

SEVENTEEN 

“EXCITING!” 

TIME 

“UNUSUAL!” 

NEWSWEEK 

“POWERFUL!” 

REDBOOK 

“BRILLIANT!” 

COSMOPOLITAN 

RAORDINARY!” 

LOOK 


with Douglas Dick • Frank lovejoy • Jomes Edwards • Steve Brodie • Jeff Corey • Lloyd 
Bridges * Produced by Stonley Kramer • Directed by Mark Robson • Associate Producer 
Robert Stillman • Screenplay by Carl Foreman • Based on the originol play by 
Arthur Laurents * Musical Score by Dimitri Tiomkin • Released thru United Artists 


2 Cols, x 85 lines — 170 lines 


Mat No. 221 
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“A MUST FOR EVERYONE TO SEEfa 


Everyone cheers the picture with 

f 



SUSPENSE 
...ACTION 
...ADVENTURE 

.. . when five men— 
four white, one black- 
are thrown together behind 
15,000 enemies on a perilous 
South Pacific isle ... 

GET SET FOR THE EXPLOSION 
WHEN THE CHIPS ARE DOWN AND 
DANGER DRAWS NO COLOR LINE I 

The nation's top critics... the top magazines agree ... 
"Never has the screen entertained with such boldness" 


with Douglas Dick * Frank Lovejoy * James Edwards * Steve Brodie * Jeff Corey * Lloyd 
Bridges • Produced by Stanley Kramer • Directed by Mark Robson • Associate Producer 
Robert Stillman * Screenplay by Carl Foreman • Based on the original play by 
Arthur Laurents * Musical Score by Dimitri Tiomkin * Released thru United Artists 


2 Cols, x 130 lines — 260 lines 


Mat No. 216 



From out of the South Pacific many great stories will come... 
but none will be greater than this story of five men... 

four of them white, one of them black! 

Outspoken and uncompromising, frank and forthright!... 

THE FIRST MOTION PICTURE OF ITS KIND! 

Presented by SCREEN PLAYS CORP. 

with Douglas Dick • Frank Lovejoy • James Edwards • Steve Brodie • Jeff Corey 
Lloyd Bridges • Produced by STANLEY KRAMER 
Directed by MARK ROBSON • Associate Producer Robert Stillman 
Screenplay by CARL FOREMAN • Based on the original play by Arthur Laurents 
Musical Score by DIMITRI TIOMKIN • Released Thru United Artists 

THEATRE 


2 Cols, x 90 lines — 180 lines 


Mat No. 203 



2 Cols, x 77 lines — 154 lines 


Mat No. 220 
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The 


(I Picture Acclaimed 1 
By 34 Magazines 
...The Nation’s Top 
Reviewers... And , 
Thousands of Movie¬ 
goers Everywhere! ' 


Screen Plays Corp. presents 

'tom 

<£iU, 



“Will make movie 
audiences sit 
bolt upright all 
the way!”_ L0 0K 

with Oouglat Dick Frank lovejoy • James Edvrords • 
Steve Brodie * Jett Corey * Lloyd Bridget 
Prodused by Slonley Kromer • Direcled by 
Mark Robton • Aiiociote Producer 
Robert Stniman • Screenplay by Carl Foreman | i 
Bated on the joriginol play by Arthur lourentt i 
Mutrcol Score by Dimitri Tiomkin 
Releated thru United Arlitlt 

...... . • . . 

1 Col. x 145 lines Mat No. 107 


ORDER AD MATS 
FROM YOUR LOCAL 
NATIONAL 
SCREEN 
EXCHANGE 


« « HOLDOVER ADS!! 

■ ■■ H WM ■■ ■■ Hi ■■ ■■ ■■ ■ 

Insert number covering 
week of run in space 
provided ... or add 
slug as shown here -ft 

2nd BIG WEEK 


IT HAS 
EVERYTHING! 


*. 

¥. 

a /' 


“EXCITING!” 

TIME 

“UNUSUAL!” 

NEWSWEEK 

“POWERFUL!" 

REDBOOK 

“BRILLIANT!” 

COSMOPOLITAN 

lEXTRAURRINARY! 


V'^uTS 1 - 

Produced by Stanley Kramer 

Directed by Mark Robson 

Released thru United Artists 


1 Col. x 70 lines 


Mot No. 110 



2 Cols, x 85 lines — 170 lines 


Mat No. 215 


m 

M®! Acclaimed' 

By 34 Magazines 

1 The Nation slop 
i Reviewers. • 
[Thousands of Movie- 
igoers Everywhere! 



Produced by Stanley Kramer 
Directed by Mark Robson 
Released thru United Artists 


1 Col. x 100 lines Mat No. 106 


"A story of 

extraordinary 

suspense!” 


—Look Magazine 



Presented by SCREEN PLAYS CORP 


Douglas Dick • Fronk lovejoy - James Edwards • Steve Brodie 
Jeff Corey • Lloyd Bridges • Produced by STANLEY KRAMER 
Directed by MARK ROBSON ' Associate Producer 
Robert Stillman ■ Screenplay by CARL FOREMAN ■ Based 
on the original play by Arthur Laurents • Musical Score by 
DIMITRI TIOMKIN ■ Released Thru United Artists 


1 Col. x 100 lines Mat No. 104 
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General Credits —Advance Feature 

lllllllllilllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllillllllllllllllllllllllllll 


OFFICIAL BILLING 

SCREEN PLAYS CORP. 


“Home of the Brave"* 

with 

DOUGLAS DICK 
FRANK LOVE JOY 
JAMES EDWARDS 
STEVE BRODIE 
JEFF COREY 
LLOYD BRIDGES 

Produced by STANLEY KRAMER 25% 

Directed by MARK ROBSON 25% 

Associate Producer, 

ROBERT STILLMAN 25% 

Screenplay by CARL FOREMAN 25% 

Based on an original play by 

ARTHUR LAURENTS 25% 

Musical Score by DIMITRI TIOMKIN 25% 

RELEASED THRU UNITED ARTISTS 15 % 

Running Time: 86 minutes 


& THE SYNOPSIS 

(Not for Publication) 


GI Peter Moss (James Edwards) 
is a battle casualty, paralyzed from 
the waist down, suffering from the 
shock of his experience on a small 
South Pacific atoll, aggravated by 
his deep-rooted sense of persecu¬ 
tion because he is a Negro. 

In the sympathetic hands of an 
army psychiatrist (Jeff Corey) 
Mossy begins to relive the hateful 
incidents of his past. 

It begins on the day he reports 
to young Major Dennis E. Robin¬ 
son, Jr. (Douglas Dick) who was 
setting out on a dangerous map¬ 
making mission with four men to 
aid him. They included Tech Ser¬ 
geant Carl Mingo, 30, Finch (Lloyd 
Bridges), Mossy’s age, and Corporal 
T. J. Everitt, or “T.J.” as he was 
known in the Army (Steve Brodie), 
in his late thirties, and Mossy. 

The five men set out for the is¬ 
land. Finch, Mingo and the Major 
don’t care about Mossy’s being a 
Negro. Finch because Mossy was an 
•*L old school friend. Mingo because 
^ the thought never occurred to him, 
and the Major because the Colonel 
(Cliff Clark) had assigned Peter 
Moss, a surveying specialist in the 
Corps of Engineers, to the job. But 
to T.J., Negroes were inherently 
“yellow-bellied Niggers.” 

The men spend four days on the 
island, during which they map the 
terrain, indicate appropriate land¬ 
ing beaches, key artillery posts and 
defense positions. Jap snipers, the 
dripping growth of the jungle, the 
mosquitoes, the heat and the immi¬ 
nence of danger begin to work on 
all the men. T.J. is the first to break. 

The situation becomes tense. Jap 
snipers have spotted their encamp¬ 


ment and are closing in fast. All but 
final details have been worked into 
the invasion map by map-maker 
Finch. 

The tenseness mounts between 
the men. The Major gives the signal 
for the men to head back to the 
beach. Finch forgets his map case 
and calls on Mossy to try and recol¬ 
lect where he left it. The breaking 
point comes when Finch, in a burst 
of frustrated wrath, shouts out: 
“I’m not asking you to stay, you 
yellow-bellied. ...” 

A sniper’s shot drops Finch. With 
his last strength be commands 
Mossy to get his map case and head 
for the beach with it. On the beach, 
Mossy realizes he has left his best 
friend, Finch, dying in the jungle. 
He rushes back to clasp Finch in liis 
arms and then makes his way back 
to the beach. When the Major 
orders his men to wade out to the 
boat that has come for them, Mossy 
finds he cannot move — bis legs 
are paralyzed. 

When the doctor lifts the suc¬ 
cessive veils of hate and persecu¬ 
tion from Mossy’s past, he realizes 
just what the man needs — reassur¬ 
ance that he is no different from 
other men. A chance remark of 
Mingo’s back at the island base 
headquarters, that he had experi¬ 
enced a secret exhilaration that the 
Jap sniper’s bullet hadn’t got him 
but had gotten someone else — in 
this case. Finch — was another 
revelation to Mossy. Persecution 
had pounded inferiority and shame 
into Mossy. Now he understands the 
sameness of men and is prepared 
to fight artificial barriers. In a burst 
of energy he rises from his hospital 
bed and walks. 


THE CAST 


(In Order of Appearance) 

Major Robinson 

T. J. 

Doctor 

Finch 

Mingo . 

Moss. 

Colonel 


Douglas Dick 
Steve Brodie 
Jeff Corey 
Lloyd Bridges 
Frank Love joy 
James Edwards 
Cliff Clark 


THE CREDITS 

Produced by Stanley Kramer; Directed by Mark Robson; Associate 
Producer, Robert Stillman; Screenplay by Carl Foreman; Based on 
an original play by Arthur Laurents; Production Design by Rudolph 
Sternad; Music Composed and Conducted by Dimitri Tiomkin; 
Photoplay by Robert De Grasse; Film Editor, Harry Gerstad; Pro¬ 
duction Manager, Clem Beauchamp; Assistant Director, Ivan Volk- 
man; Set Decoration, Edward G. Boyle; Wardrobe, Joe King; Make¬ 
up Servision, Gus Norin; Sound Engineer, Jean Speak; Dialogue 
Director, Don Weis, Head Grip, Morris Rosen; Special Effects, J. R. 
Rabin; Poem, Eve Merriam. 



THIS CLIMACTIC SCENE from Stanley Kramer’s talked-about screen venture, “Home of the Brave”, 
playing at the Theatre, shows Major Robinson (Douglas Dick) and T.J. (Steve Brodie) 

struggling to persuade Moss (James Edwards) to desert the body of his high school chum, Finch (Lloyd 
Bridges). To remain means certain death, yet Moss fights to do so. “Home of the Brave” is the first 
motion picture to deal forthrightly with the Negro problem. 

Still No. SP-64 MAT (3C) 


“Home of the Brave/' Sensational Hit, 
Produced by Stanley Kramer in Secret 

(Advance Feature) 


“Home of the Brave,” Stanley 
Kramer’s daring screen adaptation 
of Arthur Laurents’ Broadway hit, 
which United Artists will release 

at the . Theatre on 

., can lay claim to 

three spectacular film firsts. 

The adventurous tale of five men 
of varying backgrounds brought to¬ 
gether on a South Pacific island, it 
is the first entertainment film ever 
to be made in Hollywood on its 
daring theme. It is the first major 
picture to be completed — from the 
time the original story was pur¬ 
chased to the day a print was de¬ 
livered to United Artists ready for 
release — in less than two months. 
It will also go down in Hollywood 
history as the first film made in 
that gossip-ridden town that was 
planned, written, cast and produced 
— an operation involving 600 peo¬ 
ple — in complete secrecy. 

This Herculean feat was accom¬ 
plished by Stanley Kramer, cur¬ 
rent wonder-boy of the motion pic¬ 
ture industry, a good-looking, mild 
mannered young man of 35. Con¬ 
nected with various phases of film- 
making since his graduation from 
New York University in 1933, he 
has been a writer, swing-gang 
worker, scene shifter, studio car¬ 
penter, technician, researcher, film 
editor and associate producer. 

During the war, he worked on 
training and orientation films for 
the Signal Corps and it was in that 
Army unit, no doubt, that he first 
discovered that an elaborate film 
enterprise can be conducted as a 
top-secret. 



JAMES EDWARDS as the volun¬ 
teer surveyor on the desperate in¬ 
vasion mission depicted in Stanley 
Kramer’s production, “Home of 
the Brave”, showing at 

the Theatre through 

United Artists release. 

Still No. SP-19A MAT (IB) 


“It was my intention,” he says, 
“to make an important entertain¬ 
ment feature without the usual dis¬ 
tracting publicity. We did the whole 
thing in six weeks’ time, without a 
word having leaked through to out¬ 
side members of the industry.” 

Kramer rehearsed the cast for 
two weeks, as if for a stage play. 
James Edwards, who plays the 
leading role, had had no previous 
film experience. His only profes¬ 
sional acting job had been in the 
theatre, where he performed the 
role of the Negro GI in “Deep Are 
The Roots.” Of the other featured 
actors, Frank Lovejoy, from the 
radio, is also making his motion 
picture debut; Lloyd Bridges comes 
from the Broadway stage and has 
had featured roles in such films as 
“Sahara,” “Moonrise,” and “Red 
Canyon”; Douglas Dick played the 
role of the crippled son in “The 
Searching Wind” and has also ap¬ 
peared in “Casbali,” “The Rope,” 
and “The Accused;” while Steve 
Brodie and Jeff Corey are both 
screen veterans. 

Once it had been thoroughly re¬ 
hearsed, “Home of the Brave” was 
filmed in three weeks, three produc¬ 
tion units shooting simultaneously: 
one at the studio, a second at the 
beach and a third company on loca¬ 
tion at Baldwin Park for jungle 
sequences. While shooting was go¬ 
ing on, the film was also being 
edited, so that three days after the 
cameras stopped grinding, Kramer 
had a fully-edited feature-length 
entertainment film ready for United 
Artists release — and at a cost of 
only 8525,000! 
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Prepared Review — Kramer Interview — Short Advance 




AIN OLD SCHOOL BUDDY. Lloyd Bridges (center) as Finch, tells 
young Major Robinson (Douglas Dick) that the latest volunteer for 
their dangerous mission, Mossy (James Edwards), is an old highschool 
pal of his. Scene is from Stanley Kramer’s punch-paeked drama, 
“Home of the Brave,” which open next at the 

Theatre through United Artists release. 

Still No. SP-26 MAT (2J) 



THE FORTUNES OF WAR dissipate the color line dramatically in 
this scene from Stanley Kramer’s Screen Plays production of “Home 
of the Brave”, now at the Theatre. Steve Brodie carries 

James Edwards, a Negro soldier, to safety, though Brodie was resent¬ 
ful of the negro’s presence on their dangerous mission. 

Still No. SP-11 MAT (2F) 



A HARROWING DECISION faces James Edwards in this scene with 
Frank Lovejoy from Stanley Kramer’s sensational production, “Home 
of the Brave”, now at the Theatre. Edwards as Soldier 

Moss, hears the tortured screams of his friend Finch, held captive 
by the Japanese, but dares not go to his rescue lest he betray the 
position of the rest of the men on their desperate mission. 

Still No. SP-101 MAT (2C) 



“HOME OF THE BRAVE” TURNS OUT TO BE 
THE MOST-TALKED-ABOUT FILM OF YEAR 


(Prepared Review ) 


Arthur Laurents’ unusual drama, 
“Home of the Brave,” which bowed 
in at the Theatre 

yesterday through United Artists 
release, has been made into a 
screenplay of exceptional power 
and distinction. The picture was 
produced by Stanley Kramer, whose 
recent film, “Champion,” starring 
Kirk Douglas, earned Kramer 
plenty of plaudits from fans and 
critics alike. 

“Home of the Brave” was adapted 
from the famous Broadway hit by 
Carl Foreman, and the direction 
was in the capable hands of Mark 
Robson, who had the same chore 
on “Champion.” 

The story tells of a small recon¬ 
naissance group of soldiers on an 
island in the South Pacific some 
time during the late war. It is led 
by a young, callow major, fright¬ 
ened of the magnitude of his task, 
but doing his best in charge of four 
men on a strategic, dangerous mis¬ 
sion. One of the men, all volunteers, 
is an average, pleasant GI, one is 
an irritating bigot, oae is a hard¬ 
ened veteran with a philosophical 
outlook, and one happens to be a 
sensitive, well-educated Negro who 
is an expert surveyor. 

The pressure of work accom¬ 
plished in the Jap-surrounded 
jungle, and the varying reactions of 
the soldiers not only to the immi¬ 
nent presence of death, but to the 
Negro in their midst, are depicted 
with spine-tingling realism. The 


climax of the picture has the Negro 
undergoing treatment as a psycho¬ 
neurotic, a condition brought on 
when he cracks up after seeing his 
one faithful buddy killed, after a 
period of extended abuse by the 
Japs, but which really stems back 
to the neuroses built up in his own 
past life. It is an Army medico who 
diagnoses the case and finally effects 
the cure. 

In the role of the Negro soldier, 
James Edwards does a finely tem¬ 
pered job, revealing the man’s 
inner torments from behind a frame 
of stoic dignity. And Lloyd Bridges 
is equally good as his hail-fellow 
well-met old school friend who 
tries, without too much success to 
assuage his anguish. 

As the young major, Douglas Dick 
turns in a competent performance, 
with Frank Lovejoy as the hard¬ 
bitten Mingo, and Steve Brodie as 
the brazen corporal well in line. 
Jeff Corey is the wise, weary but 
always competent psychiatrist. The 
cast is small, but in “Home of the 
Brave” they seem to represent the 
whole war and a large portion of 
life back at home. 

Well produced and intelligently 
directed, “Home of the Brave” is 
the most exciting screen entertain¬ 
ment of the year. It comes in a 
compact package, but it is a mighty 
big, important and thrilling pro¬ 
duction, telling a scorching, searing 
story that will thrill every one who 
is lucky enough to see it. 



TALKING THINGS OYER. James 
Edwards (center) listens in while 
his pals, Lloyd Bridges and 
Frank Lovejoy, have a pow wow 
about the uncertain fortunes of 
life, love and war in this scene 
from Stanley Kramer’s unusual 
and powerful film, “Home of the 
Brave,” now running at the 
Theatre through 
United Artists release. 

Still No. SP-29 MAT (ID) 


STANLEY KRAMER PROVES HIMSELF MOST 
DARING INDEPENDENT PRODUCER IN FILMS 

(Interview with Kramer) 


“The independent producer to¬ 
day is in the best position to break 
the rigid Hollywood ‘pattern’ and 
win back the maturer audiences who 
have given up moviegoing,” Stanley 
Kramer, producer head of Screen 
Plays Inc., declared recently in an 
address to the students and faculty 
of New York University’s Depart¬ 
ment of Motion Pictures. 

“If the independent is brave 
enough to back his own judgment 
and avoid Hollywood’s usual pit- 
falls, he has the greatest oppor¬ 
tunity in the history of motion 
pictures to usurp the more impor¬ 
tant playing time and come out 
with a substantial profit,” Kramer 
declared. 

Kramer, an NYU graduate, ’33, 
was invited to speak to the uni¬ 
versity group because of his daring 
production of “Home of the Brave,” 
which opens at the 

Theatre, through United 
Artists release. 

Pulling no punches, Kramer 
gave the 150 assembled instructors 
and students the behind-the-scenes 
truth on independent operation in 
Hollywood, blasting at the indus¬ 
try’s recent “greater economy and 
better pictures” policy. 

The big studios’ current nervous¬ 
ness, he said, is based on “the Lost 
Tribe of motion picture customers 
who, dispensing with the popcorn 
palladia habit, have disappeared 
from the scene, leaving panic in 
their wake. Where they have gone, 
what they do, at whose wicket they 




STANLEY KRAMER 

Still No. SK-1 MAT (IE) 


deposit their shekels — these ques¬ 
tions pose a substantial problem for 
the production pharoahs responsible 
for the hegira.” 

After breaking down the hypo¬ 
thetical reasons Hollywood execu¬ 
tives give each other for lost box- 
office returns, such as Television, 
lack of foreign market, high salaries 


(“meaning the other guy’s”), cen¬ 
sorship (“sex has to be so subtle 
now that the audience doesn’t get 
it”), Kramer told his listeners, 
“they blame everyone and every¬ 
thing but themselves. 

“No longer is just a lush musical, 
or a red-hot starring combination, 
or full page ads enough to bring 
in hordes of customers,” he said. 
“At the current high tariff, the 
moviegoer has begun to shop, weigh 
values and be dissatisfied with a 
repeat of last year’s models. 

Kramer cited his experiences 
with two of his productions, 
“Champion” and “Home of the 
Brave,” both being released by 
UA, as examples of the opportunity 
now open to independents. 

“The independent has none of 
the frightful overhead which be¬ 
sieges the major studio,” he told 
his listeners, “and only in very 
rare instances is he tied down to 
contract personnel and the respon¬ 
sibility of a payroll of thousands.” 

Kramer pointed out that his 
“Champion,” based on the Ring 
Lardner tale and starring Kirk 
Douglas, was made at a cost of only 
S569,000 and has already broken 
records in key spots, in spite of the 
fact that it committed almost every 
sin against the “pattern.” 

“Home of the Brave,” which was 
made for $525,000, also broke with 
tradition on its subject matter, be¬ 
ing the first dramatic film story 
with a Negro as the central char¬ 
acter. 


'Home of the Brave' a Sensation in South 


(Short Advance) 


“Home of the Brave,” Stanley 
Kramer’s daring film production 
based on Arthur Laurents’ prize 
play, is the surprise film of the year, 
according to reports culled from 
Variety, the “bible” of the screen, 
stage and radio world. Released by 
United Artists, with a cast headed 
by James Edwards, Steve Brodie, 
Lloyd Bridges, Douglas Dick, Frank 
Lovejoy and Jeff Corey, the film is 

due to bow in at the. 

Theatre soon. 

The theme of the film is deeply 


concerned with the plight of a young 
Negro surveyor who is assigned, 
with four white men, to a danger¬ 
ous reconnaissance mission on a 
Jap-held island in the South Pacific 
during World War II. 

Fully aware of the prospect that 
his film story of this sensitive, edu¬ 
cated Negro’s war-time problems, 
which, in the last analysis, are the 
duplicate of his peace-time prob¬ 
lems, might be too daring for box- 
office success, especially in the 
South, Kramer courageously made 


“Home of the Brave” in spite of his 
realistic outlook. He was certain 
the film would be an artistic suc¬ 
cess, but would it also “pay off?” 

Now he knows. Box-office reports 
in recent issues of Variety, culled 
from a cross-section of the country, 
have proved that the picture not 
only chalked up as a smash hit in 
the East, the middle-West and the 
far-West, but has also taken the 
formidable South by storm, with 
the heaviest grosses in years. 
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“HOME OF THE BRAVE” INSPIRES COMMENT 
OF APPRECIATION FROM MANY SOURCES 

(Special Feature) 


No molion picture in recent years 
has inspired such a flood of ap¬ 
preciative comment as “Home of 
the Brave,” the daring screen 
adaptation of Arthur Laurents’ 
Broadway hit, which opens next 
at the Thea¬ 

tre through United Artists release. 

A gripping adventure story of five 
men — one of them a Negro — who 
volunteer for a dangerous wartime 
mission on a Jap-held island in the 
South Pacific, “Home of the Brave” 
has won unanimous critical acclaim 
from important and widely varied 
sources. 

Stanley Kramer, producer of the 
hard-hitting prize-fight film, “Cham¬ 
pion,” is again taking plaudits for 
his unusual production of “Home 
of the Brave.” Featured in leading 
roles are James Edwards, as the 
Negro GI, Steve Brodie, Douglas 
Dick, Frank Lovejoy, Lloyd Bridges 
and Cliff Clark. The film was 
scripted by Carl Foreman and di¬ 
rected by Mark Robson. 

Hugh D. Scott, Jr., Congressman 


from Pennsylvania, had this to say 
after seeing a preview of “Home of 
the Brave”: 

“I was very much moved by this 
excellent presentation of a difficult 
subject. My immediate reaction, 
after viewing “Home of the Brave,” 
was: “I pray to God that we as a 
nation recognize that decency is an 
obligation upon all Americans. . . .” 

Helen Gahagan Douglas, Con¬ 
gresswoman from California, wrote 
Producer Kramer: 

“I found ‘Home of the Brave” 
very moving — a picture of rare 
artistry — a beautiful script worthi¬ 
ly played and directed. The cast, 
the director, the playwright and 
the producer are all to be con¬ 
gratulated.” 

Arnaud d’Usseau, playwright, 
commented: “It’s a fine job of pic¬ 
ture making, and everyone con¬ 
nected with it should be extremely 
proud. Once again it seems to me 
proof of the fact that stories which 
have something to do with reality 
are worth twice as much as those 


pictures on which millions are 
spent for elaborate productions, 
fancy casts and all the rest.” 

Jean Benoit-Levy, Director of 
Films and Visual Information for 
the United Nations at Lake Success, 
said: “The film is a wonderful in¬ 
terpretation of ideas embodied in 
the historical Declaration of Hu¬ 
man Rights.” 

Bucklin Moon, of the publishing 
firm of Doubleday & Company, 
Inc., says: “The film is everything 
a good movie should be — artistic 
without sacrificing dramatic im¬ 
pact, emotional without being 
sloppily sentimental.” 

Ernest K. Lindlay of Newsweek 
said: “I thought it was an extremely 
powerful and moving film.” 

C. A. Siepmann, Chairman of 
New York University, commented: 
“It is not only an exciting picture 
but one that deals, for a change, 
with realities and proves again how 
much more absorbing and arresting 
they are than mawkish sentiment 
and phony fantasy.” 


BIRD SPECIALIST FUNCTIONS BEHIND 
THE SCENES IN “HOME OF THE BRAVE” 

(Special Feature ) 


Herbert Tweedy is one of the un¬ 
sung, but not unheard, specialists 
who function behind the scenes in 
Hollywood movies. Tweedy is a 
bird imitator and he can be depend¬ 
ed on to pipe up right on cue with 
the right call at the right time— 
which is why producers use him 
rather than the real feathered ar¬ 
ticle. 

Tweedy attains the veritable pin¬ 
nacle of his career in “Home of the 
Brave,” Stanley Kramer’s film adap¬ 
tation of the Arthur Laurents’ prize 
play, which will open at the 

Theatre on.through United 

Artists release. In “Home of the 
Brave,” birds motivate part of the 
plot, their varied twitterings and 
calls in the midst of a South Pacific 
jungle revealing the presence of 


enemy soldiers. Thus, in one se¬ 
quence, when actors Lloyd Bridges 
and James Edwards hear the shrill 
clamor of birds sounding through 
jungle thickets, they are aware 
that Jap soldiers are working their 
way through the undergrowth. 

In “Home of the Brave” Tweedy 
reproduces the calls of some twelve 
different birds indigenous to the 
South Pacific island where the ac¬ 
tion of the picture takes place. In 
response to Tweedy’s varied vocal 
effects, the actors respond with ex¬ 
pressions of terror and other emo¬ 
tions called for by the script. 

Tweedy is particularly proud of 
his work in “Home of the Brave,” as 
it is the first instance in which his 
efforts have been a motivating part 
of the plot. 


JUNGLE SWEAT 
IS JUST A 
CONSTANT DRIP! 

( Feature) 

“Jungle sweat,” a term painfully 
remembered by thousands of GI’s 
who fought in the South Pacific, 
refers, not to perspiration, but to 
the constant drip from palm fronds, 
creepers and other exotic vegeta¬ 
tion on atolls around the fringes of 
the Coral Sea. During the filming 
of “Home of the Brave,” Stanley 
Kramer’s drama dealing with the 
adventures of five men on a Pacific 
Island, which will have its world 
premiere at the Thea¬ 
tre on through United 

Artists release, it was necessary to 
simulate the liquid exhalation in 
a Hollywood studio. 

Since water, dripping from leaves, 
doesn’t look like water to a wilful 
camera lens, the technicians as¬ 
signed to the production were hard 
put to it to invent a photographable 
substitute. What they finally came 
up with was a throwback to the 
early days of film making. Recalling 
the phrase “glycerine tears,” from 
the time when make-up men ap¬ 
plied glycerine to the expressive 
eyes of such stars as Mary Pickford, 
Lillian Gish and Gloria Swanson, 
the technicians sprayed the sub¬ 
stance on the available fauna, to 
create a comparable visual effect. 

FILM WINS TOP 
HONORS ABROAD 

( Feature ) 

Stanley Kramer, producer of 
“Home of the Brave,” the daring 
adventure story of five men on a 
dangerous reconnaissance mission 
in the South Pacific, one of them a 
Negro, received official word from 
Belgium recently that his film won 
top honors at the Second World 
Festival of Films and Fine Arts of 
Belgium “for exceptional quali¬ 
ties.” 

At the same time, word was re¬ 
ceived of still another European 
accolade to be won by the film hit. 
The “Office Catholique Internation¬ 
ale du Cinema” has awarded it the 
recognition of the film “which con¬ 
tributes most to the moral and 
spiritual revival of humanity.” 

“Home of the Brave,” which is 
being released by United Artists, is 

due for a run on - at 

the Theatre. It is al¬ 

ready matching its artistic triumphs 
with financial ones, as it is chalk¬ 
ing up high grosses wherever it has 
been shown. 


A HELPING HAND is offered by medic Jeff Corey to shock-sufferer 
James Edwards in this scene from the daring film, “Home of the 
Brave,” a Stanley Kramer production now holding forth at the 
Theatre through United Artists release. 

Still No. SP-41 MAT (2K) 


LOCATION MAN HAD TOUGH TIME 
FINDING EXOTIC "JUNGLE SPOT" 


(Special Feature) 


It’s not necessary to travel far to 
find an iceberg, a desert or a tundra. 
If your mate develops a sudden 
yen for the Yorkshire moors, the 
Khirgiz steppes or Coney Island, a 
snooping gentleman named Clem 
Beauchamp can whip up the right 
background and scenery in short 
order. 

Beauchamp is a Hollywood “loca¬ 
tion” scout whose job it is to dis¬ 
cover acceptable local substitutes 
for exotic vistas. His most recent 
assignment was to find appropriate 
backgrounds for “Home of the 
Brave,” the Stanley Kramer film 
production dealing with the adven¬ 
tures of five men on a South Pacific 
Island, which opens at the 
Theatre on through 

United Artists release. 

For this film, the locale of which 
is the South Pacific, Beauchamp was 
ordered to duplicate the jungle 
terrain of one of the atolls dotting 
the Coral Sea. As millions of GI’s 
will attest, not only do all Pacific 
Islands vary, but no two jungles 


look alike. Since most of the dra¬ 
matic action in ‘Home of the 
Brave” occurs when five men of 
varied backgrounds are brought 
into violent contact on a specific 
island, Beauchamp had to be me¬ 
ticulous in his choice of a location. 
The spot he finally discovered was 
inland from Guayamas, Mexico, on 
the east coast of the Gulf of Lower 
California. 

Beauchamp’s geographic searches 
have taken him far afield. For Tar- 
zan pictures, he worked the desert 
lands surrounding Yuma, the jungle 
terrain around Guadalajera, the 
moor near Big Sur, California. 

He can spot the rolling New Eng¬ 
land Berkshires, Louisiana bayous, 
the Hudson River Valley and the 
Badlands of Dakota within a few 
hours’ driving distance of Holly¬ 
wood studios. 

Finding the proper backgrounds 
for “Home of the Brave” was, by 
his own admission, Beauchamp’s 
toughest location job. 


FIRST OF ITS KIND, Stanley Kramer’s “Home of the Brave” deals 
forthrightly with the Negro problem as seen through the experiences 
of a Negro soldier on a dangerous invasion mission. Starred in the film 
is James Edwards, formerly in the Broadway production, “Deep Are 
The Roots”. Picture opens at the Theatre through 

United Artists release. 

Still No. SR-5 MAT (2G) 


FAR FROM DEATH AND HATE, this scene from “Home of the 
Brave” shows Lloyd Bridges and James Edwards in an early high 
school basketball court sequence before the men are reunited on a 
dangerous wartime mission. First of the Hollywood productions to 
face up squarely to the Negro problem, “Home of the Brave” may 
be seen at the Theatre. 

Still No. SP-9 MAT (2D) 
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A BOYHOOD FRIENDSHIP between teammates on a high school 
basketball squad, James Edwards and Lloyd Bridges, comes to a tragic 
break by death on a Japanese-held Pacific island in Stanley Kramer’s 
much-discussed motion picture, “Home of the Brave”, due 
at the Theatre. 

Still No. SP-39 MAT (2E) 


LLOYD BRIDGES WON SILVER CUP 
AS AMERICA’S FATTEST BABY BOY 

(Biographical Feature.) 


From his present lean, muscular 
appearance, audiences would never 
guess that actor Lloyd Bridges first 
tasted fame when he won a silver 
cup, presented by ex-president 
William Howard Taft, for being 
America’s fattest baby boy. Bridges, 
currently appearing in “Home of 
the Brave,” a Stanley Kramer pro¬ 
duction which will be shown at 
the Theatre on 

.through United Artists 

release, has since developed in 
talent what he has lost in avoirdu¬ 
pois. One of Hollywood’s most de¬ 
pendable performers, producers 
count heavily upon his ability 
when they seek solid performances 
for their pictures. 

In “Home of the Brave,” Bridges 
plays Finch, one of five GI’s who 
volunteer for a dangerous South 
Pacific mission. To his role, Amer¬ 
ica’s erstwhile champion fat-boy 
brings depth and understanding, 
creating a counterpoint to the dar¬ 
ing theme of the film. 

Bridges was born in San Leandro, 
California, and lived during the 
first years of his boyhood in the 
Valley of the Moon country at 
Bogas Springs. Since his father 
owned a motion picture theatre in 


San Leandro, young Lloyd was able 
to see all the latest films, remain¬ 
ing for at least four performances 
of each. This early introduction 
into an enchanted world first 
aroused his interest in acting and 
propelled him to the dramatic 
courses when he matriculated at 
the University of California. 

Playwright Sidney Howard saw 
him in a college production of his 
play, “Yellow jack,” and offered 
him a role in his latest work, 
“Paths of Glory.” When that stir¬ 
ring war drama closed, Bridges 
joined a traveling stock company, 
then came to Broadway in a pro¬ 
duction of “Othello” starring 
Walter Huston and Brian Aherne. 

He followed that with a long 
succession of Broadway appear¬ 
ances in such plays as “The In¬ 
fernal Machine,” “Night Must Fall.” 
“Post Road,” “Stage Door,” “Death 
Takes a Holiday,” “A Doll’s 
House,’ “The Animal Kingdom,” 
and “One Sunday Afternoon.” 

Bridges has appeared in a suc¬ 
cession of important films, includ¬ 
ing “Sahara,” “Daring Young 
Man,” “Moonrise,” “Red Canyon,” 
and “Calamity Jane and Sam 
Bass.” 


JEFF COREY HAS BEDSIDE MANNER 


Hollywood’s Jeff Corey has the 
secret of the bedside manner, a 
secret which the medical profes¬ 
sion prefers to keep to itself. In a 
wide variety of films, he has looked 
and acted more like a doctor than 
the best stethoscope strategist in 
the business. 

Corey is a doctor again in his 
latest screen effort, Stanley Kram¬ 
er’s “Home of the Brave,” which 
United Artists will release at the 
Theatre on . Vari¬ 

ous scenes in the picture which 
deals with the drama of men in 
the South Pacific, show him trying 
to coax a battle casualty back to 
health. Even the technical expert 
on the picture—himself an M.D.— 


could find nothing wrong with 
Corey’s performance as a doctor. 

“I got the training early in my 
stage career,” Corey says. “In my 
first play, ‘Yellow Jack,’ I was given 
the part of a hospital patient. I had 
no lines; I was just supposed to 
lie there to provide atmosphere. 
When I got sufficiently bored, I’d 
make faces at the poor guy playing 
the doctor. But he never broke up 
or missed a cue. 

“I asked him his secret and the 
answer stuck with me. ‘When I 
play thal scene with you night after 
night,’ he said, ‘I just imagine that 
you’re the world’s worst ham and 
that I’m trying to keep you from 
making a fool of yourself.’ ” 


James Edwards Makes Terrific Hit 

In Key Role of “Home of the Brave” 

(Biographical Feature) 



Hollywood, like the stage, has its greal traditions — and chief among these is the newcomer who is made 
into an overnight star with one role — his or her first. James Edwards, one of America’s leading Negro players, 
with a Broadway and little theatre background, is the latest to move into this tradition in his role as Mossy in 
Screen Plays’ “Home of the Brave,” the Stanley Kramer production which opens at the Theatre 

on through United Artists release. 

Jimmy Edwards was horn in 


Muncie, Indiana. At the age of five, 
the family moved to Hammond, 
Indiana, which was to remain the 
hometown of the ten Edwardses — 
eight brothers and sisters. After 
graduating from Hammond High, 
Edwards matriculated at Indiana 
University and then transferred to 
Knoxville College in Knoxville, 
Tennessee, where he majored in 
psychology and psychiatry, gradu¬ 
ating in 1938. 

During World War II, Edwards 
was moved from the Infantry to 
the Quarter Master’s Corps. He 
was sent to Officers’ Candidate 
School by the commanding officer 
of his outfit, was commissioned a 
second lieutenant and was later 
promoted to a first lieutenancy in 
the Signal Coips. He was dis¬ 
charged from duty in 1946. 

Before leaving the Army, Ed¬ 
wards was hospitalized in Chicago 
and at the suggestion of the medi¬ 
cal supervisor in charge, he inter¬ 
ested himself in the theatre and 
dramatic arts as part of his re¬ 
habilitation and reorientation 
course. Four days a week he was 
away from the hospital, during 
which time he entered North¬ 
western University under the GI 
Bill of Rights and studied speech 
and dramatics. 

He was associated for a time with 
the Skyloft Players, a Chicago 
Little Theatre. But his first legiti¬ 


mate theatre role came when he 
was called to New York to under¬ 
study the role of Charles Brett, 
the young Negro in “Deep Are the 
Roots,” a Broadway hit which 
toured the country with great suc¬ 
cess. He stepped from the under¬ 
study role to a starring one while 
the play was still in New York, 
and traveled with the company to 
Los Angeles, where he caught the 
attention of Producer Stanley 
Kramer. 

Following his role in “Deep Are 
the Roots,” Edwards shifted to 
stage managing and directing and 
was Assistant director of the Broad¬ 
way production, “Lady Passing 
Fair,” and then switched back to 
acting again in the lead of “Almost 
Faithful.” 

By this time Edwards had come 
to the attention of Hollywood 
scouts and was signed to small 
parts in “The Set Up” and “Man¬ 
handled.” 

He was, as they say in pictures, 
a “natural” for the role of the 
Negro GI, Mossy, in “Home of the 
Brave.” Producer Kramer realized 
this the moment he started casting 
the film. For Mossy, the GI of the 
South Pacific, who fights out cen¬ 
turies of hale and treachery alone 
on a South Pacific atoll, in the 
hands of James Edwards becomes 
one of the great dramatic interpre¬ 
tations of the screen. 


Experience As Salesman Opened 


TENSE CLIMAX of the sensation¬ 
al new production, “Home of the 
Brave”, now at the 
Theatre, comes when James Ed¬ 
wards breaks through the barrier 
of his psychological paralysis and 
successfullv walks again. 

Still No. SP-117 MAT (1A) 


Hollywood Doors to Jeff Corey 

(Biographical Feature) 


Previous experience as a sue- 
cesslul sewing machine salesman— 
the knock - on - any - door variety— 
facilitated actor Jeff Corey’s entry 
into Hollywood films. The most 
difficult problem for a tyro per¬ 
former is how to get past the front 
studio gate. Using the foot-in-the- 
door technique painfully acquired 
as a Singer selling agent, Corey 
was quickly able to overcome the 
chiel occupational hazard of the 
average movie-aspirant. 

One of Hollywood’s most actively- 
employed performers, as busy in 
radio and television as he is in 
pictures, Corey is now much in 
demand as a character actor. His 
latest film assignment was in 
Stanley Kramer’s production of 
“Home of the Brave,’ which United 
Artists will release at the 
Theatre on . Based on the 

prize Broadway play by Arthur 
Laurents, the film is the first of its 
kind ever to be made in this 
country. Corey feels that his role, 
that ol an Army doctor who, by 
therapeutic methods, nurses a war 
casualty hack to sanity, is the 
most impressive he’s ever played. 

A leering Mephisto in a high 
school musical version of Goethe’s 
“Faust” was his introduction to 
the world of grease paint. 

The Ben Greet Players, touring 
the country in Shakespearean rep¬ 
ertory, was the first professional 
company to risk hiring the eager 
apprentice. One night stands with 
the Clare Tree Major Children’s 
Theatre followed, then came his 
great opportunity to appear on 
Broadway—as a spear carrier in 
Leslie Howard’s “Hamlet.” 

Advancing rapidly to a small role 
in George Sklars’s “Life and Death 
of a Salesman,” Corey decided he 
would spread his wings and en¬ 
trained for Hollywood. There, his 
selling experience got him past 
contemptuous doormen, blase sec¬ 
retaries and jaded casting directors 
and into a part in “Third Finger, 
Left Hand,” A Myrna Loy-Melvyn 
Douglas starring vehicle. A suces- 
sion of minute roles helped him 
pay the grocery bills until he at- 



JEFF COREY, gifted stage and 
screen actor, has the important 
role of an army psychiatrist in 
Stanley Kramer’s daring film, 
“Home of the Brave,” which pre¬ 
mieres at the 

Theatre next through 

United Artists release. 

Still No. MAT (1C) 

traded attention with a vivid per¬ 
formance as Tom Sharps in Stephan 
Vincent Benet’s “All That Money 
Can Buy.” 

Some of his outstanding recent 
roles have been in “Brute Force”; 
as the convict Schwartzmiller in 
“Canon City”; the guard in “Joan 
of Arc”; the detective in “City 
Across The River”; and the sym¬ 
pathetic Army doctor in “Home of 
the Brave.” 

Jeff Corey is also distinguished in 
Hollywood because he has joined 
the long line of actors who have suc¬ 
cumbed to the temptation to play 
Abraham Lincoln. He played the 
role of Honest Abe in the famed 
Actors Lab presentation of “Abe 
Lincoln in Illinois.” 

Just as the company was about to 
go on the road with the play, Corey 
was offered the featured role of the 
Army psychiatrist in “Home of the 
Brave.” 


JAMES EDWARDS 
A TRIPLE-THREAT 
TO OTHER ACTORS 

( Feature ) 

“Triple-threat” James Edwards, 
as he is known in Hollywood, con¬ 
ducts nightly classes in acting tech¬ 
nique at the Los Angeles School of 
Dramatics that bears his name. He 
is also editing a version of 
“Othello” which he hopes to pro¬ 
duce some day, with himself in 
the. title role. And, in what 
amounted practically to his spare 
time, he recently finished portray¬ 
ing the leading role in “Home of 
the Brave,” Stanley Kramer pro¬ 
duction which will be shown at the 

Theatre on ., 

through United Artists release. 

In the film, the first on its dar¬ 
ing theme ever to be produced in 
the United States, Edwards has the 
part of “Mossy,” a Negro surveyor 
who volunteers with three white 
soldiers for a dangerous mission on 
a Coral Sea atoll. He is brought 
back from the mission a victim of 
shock paralysis. In trying to find 
the causes of his affliction, the 
Army doctor digs into Mossy’s past 
and uncovers his story. 

Based on the prize Broadway 
play by Arthur Laurents, “Home of 
the Brave” provided Edwards with 
the sort of part known in the movie 
industry as a career-maker. 

The performance is all the more 
remarkable since this is Edward’s 
first major appearance on the 
screen. Formerly a director of in¬ 
dustrial personnel, he first became 
interested in dramatics when he at¬ 
tended courses in Speech and Act¬ 
ing at Northwestern University. 
When he left college, he joined a 
little theatre stock company in 
Chicago and got his first stage 
opportunity when he was hired to 
play the leading role in the West 
Coast Company of “Deep Are The 
Roots.” Following his impressive 
job in “Home of the Brave,” he 
received offers from most of the 
major Hollywood studios. 
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“Home of the Brave” Director-Mark Robson 
Worked Way Up From Back-Lot 'Swing Gang' 

(Biographical Feature ) 


In sixteen years, Mark Robson 
has worked his way from the back- 
lot “swing gang” to screen direct¬ 
ing, the lastest instance of which is 
his assignment to Stanley Kramer’s 
“Home of the Brave,” a daring 
story of the journey of five men to 
a South Pacific atoll, which opens 

at the-Theatre on. 

through United Artists release. 

Associated with Robson and 
Kramer on the picture, which was 
a prize-winning Broadway play two 
years ago, is screenwriter Carl Fore¬ 
man, and together the three men 
form the same crew which pro¬ 
duced Screen Plays’ “Champion,” 
the Kirk Douglas starring vehicle 
based on the celebrated Ring 
Lardner classic. 

Mark Robson is a native Can¬ 
adian, born in Montreal in 1914, 
and naturalized in the United States 
in 1935. Mark entered UCLA, 
majoring in Political Science and 
Economics, the appropriate begin¬ 
nings for a law career which his 
father had planned for him. He 


Seldom is an actor granted a sec¬ 
ond chance at a desirable role. 
Such, however, is the happy ex¬ 
perience of Douglas Dick, who 
plays the young Major in Stanley 
Kramer’s “Home of the Brave,” 
which opens on at the 

Theatre through United 
Artists release. 

Dick, who has appeared on many 
stages but never on Broadway, first 
heard of “Home of the Brave” 
when the original prize play by 
Arthur Laurents was being cast for 
its New York premiere. The script 
called for a young man in his mid¬ 
dle twenties upon whom rested the 
heavy responsibility of having men 
older than himself under his com¬ 
mand. The author’s directions read: 
“He is self-conscious about his rank 
and position (and his shortcom¬ 
ings) and attempts to hide his 
natural boyishness by a stalwart 
military manner.” 

Dick rushed to the theatre where 
try-outs were being held, only to 
learn that the part had been re¬ 
warded a few hours earlier to an¬ 
other performer. Disappointed, 
Dick decided to make his way to 
Hollywood where Producer Hal 
Wallis signed him for the role of 
the crippled son in “The Searching 
Wind,” an assignment which led 
to roles in “Saigon,” “Casbah,” 
“The Rope” and “The Accused.” 

When he heard that Producer 
Kramer was looking for actors for 


Hollywood’s “typical GI” is, 
ironically enough, an actor who 
never had a chance to don soldier’s 
garb in real life. Steve Brodie was 
rejected during World War II be¬ 
cause of an injury received as a 
Wichita High football star, but he 
has since worn the U. S. uniform 
with distinction in such films as 
“Thirty Seconds Over Tokyo,” 
“Crossfire,” “A Walk in the Sun” 
and in his latest assignment, “Home 
of the Brave,” the exciting Stanley 
Kramer production which is sched¬ 
uled to open on . at the 

Theatre through United 
Artists release. 

Considered perfect type casting 
for the role of T. J. in the film, 
Producer Kramer claims that 
Brodie “looks, walks, talks and 
behaves like the amalgam of about 
eleven million men in uniform. 
“Home of the Brave” features him 


left the University to take a job 
and attended the Law School of 
Pacific Coast University at night. 
At the end of three years he gave 
this all up and applied for a job 
at the Fox Studios. He didn’t ask 
for a job at the top, but asked for 
one on the “swing gang,” which 
meant backlot working, moving 
sets, lumber yard heaving and any 
of all of the assorted crew work 
which falls to backlot employees. 

From the swing gang Mark 
moved into the prop department. 
Later he got a job at RKO as film 
librarian in the cutting department. 
From the library he moved into 
the process department, and ad¬ 
vanced to the job of assistant cut¬ 
ter. The step-by-step training, from 
backlot worker to cutter is in Holly¬ 
wood unusual, and is the best 
grounding for the responsibilities 
of film direction. 

His work on such pictures as 
“My Favorite Wife,” “The Great 
Man Votes,” “Citizen Kane” and 
“The Magnificent Ambersons” was 


the film version of “Home of the 
Brave,” Dick again applied for the 
job he had missed getting three 
years earlier. This time, backed by 
his growing screen reputation, he 
was given a contract on the spot. 

The son of Mr. and Mrs. Gamble 
Dick of Charleston, West Virginia, 
Dick recalls that he yearned to be 
an actor ever since he can re¬ 
member. He participated in the 
usual high school plays and, dur¬ 
ing college vacations from Ken¬ 
tucky University, he joined the 
Hilltop Theatre group, located near 
Baltimore. His first major role was 
in Thorton Wilder’s “Our Town.” 
When his family moved to Ari¬ 
zona, he appeared in local produc¬ 
tions of “Reunion in Vienna,” 
“Outward Bound,” “R.H.R.” and 
“Liliom.” After graduation he 
joined a stock company at East 
Hampton, Long Island, but before 
he could play a part war broke out. 
He enlisted in the Coast Guard, 
served a year and a half and was 
then transferred to the Naval Air 
Corps as a cadet. 

After the war, he resumed his 
theatrical career, appearing in a 
series of plays which opened out- 
of-town but never got to New York. 
It was immediately after his great 
disappointment with the original 
“Home of the Brave” company that 
he was signed for pictures and 
eventually got his second chance at 
— of all things — “Home of the 
Brave.” 


as the perpetually-griping GI, a 
role that seems to have pursued 
him ever since he first hit Holly¬ 
wood in 1943. 

Born John Stephens in Eldorado, 
Kansas (he changed his name for 
his acting career), Brodie got his 
first peek into the entertainment 
world when he was hired as prop 
boy for a Salina, Kansas stock 
company. 

When war broke out, Brodie re¬ 
turned to Wichita to enlist, but 
was rejected because of a football 
injury. He studied torch-welding 
and ended up by working on mili¬ 
tary planes in Oklahoma, Texas 
and California where he did war 
work by day and studied dramatics 
at night. In 1943 an MGM talent 
scout saw his performance and 
started his GI movie career by 
signing him for a featured role in 
“Thirty Seconds Over Tokyo.” 


so outstanding, he became one of 
the most sought-after cutters at the 
studio. 

“The Seventh Victim” was his 
first directional assignment. His 
“Youth Runs Wild,” a modest bud¬ 
get film, was picked by Time Maga¬ 
zine as the “Picture of the Year,” 
and “Bedlam,” which he directed 
in England, was chosen by Life 
magazine as another “Picture of 
the Year.” 

When Stanley Kramer started 
work on the Kirk Douglas starrer, 
“Champion,” based on the famous 
Ring Lardner classic which has be¬ 
come a solid hit, he called on 
Mark Robson to direct. “Home of 
the Brave,” Kramer’s current pro¬ 
duction, is a strong, dynamic and 
dramatic saga of hate and prejudice 
among a small group of men on a 
South Pacific island. With this, 
Mark Robson, young and with a 
fresh viewpoint, got the kind of 
directing assignment for which 
other directors in Hollywood wait 
the length of their entire careers. 

NEWCOMER FRANK 
LOVEJOY HAS 
FAMILIAR VOICE 

( Biography ) 

Although audiences viewing Stan¬ 
ley Kramer’s “Home of the Brave” 
may not recognize Frank Lovejoy, 
who plays the important role of 
Mingo in this United Artists release 

which opens next . at the 

. Theatre, they have been 

listening to him on the air for the 
past 14 years. 

Lovejoy is making his film debut 
in this daring adventure tale deal¬ 
ing with five men on a dangerous 
reconnaissance mission on a South 
Pacific island, but immediately 
prior to facing a movie camera he 
chalked up his 10,000th performance 
in radio. 

This film newcomer was born on 
Broadway, a stone’s throw from the 
Bright Light’s leading theatres. 
After finishing school, Frank be¬ 
came a broker with offices in 
Chicago. After the stock market 
crash, he quit the brokerage busi¬ 
ness and became an actor, his first 
major part being a role in Elmer 
Rice’s play, “Judgment Day,” in 
1934. 

Lovejoy has been one of the most 
active and versatile performers in 
radio. The shows in which he has 
starred include “Gangbusters,” 
“Your FBI,” “The Man Behind the 
Gun” and a number of shows pro¬ 
duced by Arch Oboler and Norman 
Corwin. It was while he was work¬ 
ing in radio in Hollywood that he 
was spotted by Producer Kramer 
for the sympathetic role of Mingo. 


Chefs Special 

Fred Norris, who is by profession 
a Hollywood “grip,” which means 
that he moves props and building 
sets, etc., recently added a new 
function to his job. On the set 
of Stanley Kramer’s production, 
“Home of the Brave,” Norris be¬ 
came a “chef extraordinaire.” 

The transition came about when 
Lloyd Bridge$ and James Edwards 
were cooking their GI lunch of 
K-rations for one of the scenes 
in the picture. Norris, who served 
for more than two years in the 
South Pacific, and who fought his 
way through a dozen island jungles, 
became a master at cooking K- 
rations to make them taste, like 
anything else — but. He passed his 
culinary skill on to the actors, who 
worked out the same “cooking” 
process with their box of rations 
for one of the important scenes in 
“Home of the Brave.” 

The picture, a United Artists re¬ 
lease, opens next . at the 

. Theatre. 


DOUGLAS DICK WAITED 3 YEARS 
FOR ROLE IN “HOME OF THE BRAVE” 

(Biographical Feature) 


STEVE BRODIE PLAYS TYPICAL “GI” 

IN SCREEN PLAY “HOME OF THE BRAVE” 

(.Biographical Feature) 



BACK TO THE “HOME OF THE BRAVE”, a trip to the States is 
won by Frank Lovejoy and James Edwards in this scene from “Home 
of the Brave”, now at the . Theatre. 


of the Brave”, now at the . Theatre. 

Still No. SP-139 MAT (2A) 


Still No. SP-139 MAT (2A) 



STIRRING UP TROUBLE. In this dramatic scene from Stanley 
Kramer’s “Home of the Brave,” GI Steve Brodie has a perpetual 
gripe on because of the presence of the Negro (James Edwards) on 
a dangrous mission in the South Seas. His companions, Frank Love¬ 
joy, Douglas Dick and Lloyd Bridges, cannot change his intolerant 
way of thinking. 

Still No. MAT (2L) 



FIGHTING THE ENEMY WITHIN, two members of a dangerous in¬ 
vasion mission exchange blows over a slurring remark made by one 
against another member of the mission—a Negro. Lloyd Bridges and 
Steve Brodie portray the battling buddies in this scene from the sen¬ 
sational new picture, “Home of the Brave”, opening . at 

the Theatre. 

Still No. SP-70 MAT (2B) 
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FIGHTERS FOR THE “HOME OF THE BRAVE”, Lloyd Bridges, Frank Lovejoy, Steve Brodie and 
James Edwards, on a secret invasion mission, wade ashore to face unknown terror and death in this 
scene from the widely-discussed Screen Plays production, “Home of the Brave”, coming 


to the Theatre. The film was produced in complete secrecy by Stanley Kramer for United 

Artists release. 

Still No. SP-1 MAT (3B) 



ALL READY TO AIM at the Japs hiding in the jungle are, reading I. to r., Frank Lovejoy, Steve Brodie, 
James Edwards, Douglas Dick and Lloyd Bridges in this tense, dramatic scene from Stanley Kramer’s 
“Home of the Brave,” now at the Theatre through United Artists release. 

Still No. SP-10 MAT ( 3D > 



A CASUALTY OF THE WAR, James Edwards, only Negro member of the five-man invasion mission, 
is being placed in a rubber raft by his fellow soldiers in this scene from the great new United Artists 
picture, “Home of the Brave”, opening at the Theatre. 

Still No. SP-3 MAT (3A) 


KRAMER CALLED SET DESIGNER * 
DARING YOUNG BOYLE KNOWS 
FILM PRODUCER THE ANSWERS! 


( Feature ) 

The new daring young man of the 
motion picture industry is Stanley 
Kramer, a mild-mannered, attrac¬ 
tive fellow of 35 whose latest pro¬ 
duction, “Home of the Brave,” is 
the first of what seems about to 
become a trend in Hollywood pic¬ 
tures. The film, which United 

Artists will release at the . 

Theatre on , deals with a 

heretofore forbidden theme and, 
whatever the repercussions, Kramer 
has already garnered plaudits for 
the film, as well as for the methods 
used in making it. 

The film had been planned, writ¬ 
ten, cast and produced in six weeks 
—an operation involving 600 peo¬ 
ple—in complete secrecy. In a town 
as gossip-ridden as Hollywood, 
Kramer had accomplished the spec¬ 
tacular feat of catching the whisper- 
mongers with their sibilants down. 

As head of Screen Plays, Inc., 
which he organized less than two 
years ago, Kramer had previously 
attracted attention by his electrify¬ 
ing decision to substitute taste and 
imagination for a two million dol¬ 
lar production expenditure. Better 
pictures, he heretically claimed, 
could be made at little cost if 
enough care and creative ability 
went into their preparation. Acting 
on this theory, he produced two 
Ring Lardner stories, “So This Is 
New York” and “Champion.” 

“Home of the Brave” had been 
a pet project of Kramer’s from the 
time the original Arthur Laurents 
play was produced on Broadway. 
In cooperation with screenwriter 
Carl Foreman and director Mark 
Robson, who had worked with him 
so successfully on “Champion,” he 
fashioned a screen play which has 
everybody talking. 


( Feature ) 

No quiz program can stump Ed¬ 
ward R. Boyle, Hollywood set de¬ 
signer, who can place a Ming 
Dynasty vase within a couple of 
years and a Corypha Umbraculi- 
fera within a couple of miles. 
Boyle’s work has taken him as far 
afield as designing an entire sec¬ 
tion of Paris, as he did for one 
film, and fabricating a Coral Seas 
jungle atoll for the recently- 
completed “Home of the Brave,” 
Stanley Kramer production dealing 
with the adventures of five men on 
a South Pacific Island, which opens 

on . at the. Theatre 

through United Artists release. 

He had to be careful about his palm 
trees; in fact, about all of his vege¬ 
tation, since several million men 
who remember very clearly what a 
Pacific jungle looks like will ex¬ 
pect an authentic representation 
when they see the screen adaptation 
of Arthur Laurents’ prize Broadway 
play. 


History Is Made 

Having made Hollywood history 
in three respects, Stanley Kramer’s 
screen play, “Home of the Brave,” 

will be shown at the . 

Theatre on through 

United Artists release. 

“Home of the Brave” is the 
FIRST Hollywood film to probe 
anti-Negro bitterness in this coun¬ 
try. It is the FIRST major film 
production to be made completely 
in less than two months. It is the 
FIRST film in Hollywood to be 
planned, written, cast and produced 
in complete secrecy. 


Hometowns and Vital Statistics 

PRODUCER STANLEY KRAMER: Was born in New York City in 1913, 
and graduated from DeWitt Clinton High School and New York Uni¬ 
versity. Has'worked as short story writer, “swing gang” worker at a film 
studio, screen and radio writer, before switching to producing. During 
the war he was attached to the Signal Corps, assigned to training and 
orientation films. 


DIRECTOR MARK ROBSON: Was born in Montreal, Canada, in 
1914. Became naturalized United States citizen in 1935. Studied law 
at Pacific Coast University, but dropped it for a job as “swing gang” 
worker at the Fox Studio. By degrees he became film librarian, film 
cutter, then director. He also directed Stanley Kramer’s hit prize 
fight film, “Champion,” with Kirk Douglas starred. 


* 


ACTOR JAMES EDWARDS: Was born in Muncie, Indiana, in 1917. He 
attended High School at Hammond, Indiana where his parents moved 
when James was five. He studied at Indiana University and then switched 
to Knoxville College in Knoxville, Tenn., where he majored in psychology 
and psychiatry, graduating in 1938. During World War II he was a 1st 
Lieutenant in the Signal Corps. 


ACTOR LLOYD BRIDGES: Was born in San Leandro, California, 
January 15, 1913. His father owned a picture theatre which gave 
him his first acting “ideas.” After graduating from the University of 
California, the late playwright, Sidney Howard, started him off on his 
stage career which eventually led to Hollywood — and pictures. 

* * * 

ACTOR JEFF COREY: Was born in 1913. Started work as a Singer Sew¬ 
ing Machine salesman — house to house variety — which prepared him 
for the “knocking-on-doors” routine in Hollywood before establishing his 
career. His first film was “Third Finger—Left Hand,” in which Myrna Loy 
was starred. He did service in the South Pacific during the war. 

ACTOR DOUGLAS DICK: Was born in Charleston, West Virginia. 
He attended Kentucky University and it was there that he first joined 
a little theatre group. During the war he served in the Coast Guard. 
He has appeared on the stage all over the country, but never on 
Broadway. Has appeared in many films, including “Rope,” “The 
Searching Wind” and “The Accused.” 


ACTOR STEVE BRODIE: Was born John Stephens in Eldorado, Kansas, 
and attended Wichita High School. A football accident caused an early 
injury that kept him out of the war, but he got in as a torch-welder and 
ended up working on Military Aircraft. His first film role was in “Thirty 
Seconds Over Tokyo.” His other films include “Crossfire,” “Trail Street” 
and “Return of the Badmen.” 


ACTOR FRANK LOVEJOY: Was born right on Broadway, a stone’s 
throw from the bright lights. He moved to Woodridge, N. J. at an 
early age, where he attended High School. Started his career as a 
broker in Chicago. After the crash he returned to New York and got ^ 
interested in the stage. His first important stage role was in Elmer 
Rice’s “Judgment Day,” his first screen role is in “Home of the 
Brave.” 
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Scanned from the United Artists collection at the Wisconsin 
Center for Film and Theater Research. 


Digitization and post-production completed in the University 
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